
Humanizing AI
Harnessing Market Research for Superior 
Marketing Performance



CHRISTIE WHO?





REMEMBERING ELLE

Carl and his wife

A photo of Carl and his wife together

Carl's wife's death scene

A photo of Carl's wife's death scene in the movie Up

Carl grieving

A photo of Carl grieving after his wife's death in the 
movie Up





feel buy



empathize.

faster, 
easier 



W H AT  I S  A I ?
ARTIFICIAL INTELLIGENCE





H I !
HUMAN INTELLIGENCE



WHAT MAKES US HUMAN?



T H E  H U M A N  I N  T H E  L O O P





T H R E E
STEPS

MARKET RESEARCH

• RESEARCH

• ANALYZE (with the help of AI)

• IMPLEMENT (with the help of) AI



Market
Research



S t a r t  
w i t h  
R e a l  

F o l k s



YOUR
B I G G E S T

FANS



YOUR REVIEWS



Y O U R

T O P
C O M P E T I T O R S



COMPETITOR
REVIEWS



AGGREGATE
EVERYTHING

COMMENT SOURCE DATE
The impressive thing to me 
was how different each 
wedding felt as they will 
cater to your tastes and 
feedback, playing a different 
set with an energy and flow 
that is unique to your specific 
party….

WeddingWIre 08-27-2023

The band accommodated 
every single request, the 
pianist came a day early to 
play during our rehearsal 
dinner, a couple stayed late 
to jam on guitars during our 
after-party, and they learned 
multiple songs for us and 
knocked each one out of the 
park.

Google 03-17-2022



AI.Analysis



L O O K  F O R

G O A L

T H E M E S

PROMPT: You are a brilliant marketing 
analyst. You will analyze customer feedback 
of , [company name], a Full-service 
Wedding Planning Company. Please review 
the feedback and tell me the top three 
strengths and top three weaknesses of this 
company. 



Y O U R
USP

ANALYZE

PROMPT: You are a brilliant marketing analyst. You 
will analyze customer feedback for [YOUR 
COMPANY], a full-service wedding planning 
company, based in New York City, Please review 
the feedback and tell me [Company name]’s 
unique selling proposition. 



You Own
IDENTIFY WHAT

PROMPT: You are a award-winning content 
marketer. You have been given the 
following top strengths and weaknesses of 
[YOUR COMPANY].
* Strength #1 Strength #1, Strength #3, * 
Weakness #1 , Weakness #2, Weakness#3
Identify 5 core content pillars that 
[Company Name] can use to market to its 
strengths.



.
They Own

IDENTIFY 

WHAT

PROMPT: You are a brilliant marketing analyst. You 
will analyze customer feedback of your closest 
competitor [ Competitor Name]. Please review 
the feedback and tell me the top three strengths 
and top three weaknesses of this competitor. 



K E Y
D I F F E R E N T I A T O R S

ANALYZE

PROMPT: You are a brilliant marketing analyst. You 
will analyze customer feedback of  [company 
name] a full-service wedding planner based in 
New York City, and their closest competitor[ 
Competitor Name]. Please review the feedback 
and tell me the key differentiators between 
[company name] and [competitor name].



VO ICE
OF

C U S T O M E R
PROMPT: You will analyze the writing style, 
sentence structure, personality and tone of 
voice of several examples of text that I will 
give you. After each time I give you an 
example, say 'Thank you. Give me more". Do 
not tell me your analysis after each 
example. Wait until I say "All done" to let 
you know I've finished giving you examples. 
Then please tell me your analysis of all the 
texts.





CRITICAL 
THINKING







AI FOR YOUR BIZ



EXPAND





















































TIPS FOR SUCCESS





.
Intern
TREAT AI  LIKE AN 



LET AI TAKE BREAKS





.Questions?
GET IN TOUCH

MountainsideMedia.com
chr ist ie@mounta ins idemedia .com

GET SOCIAL
@mtnsidemediaco


